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ABSTRACT

Micro Enterprises have a significant role in contributing to the economic development
of Malaysia. However, the enterprises increasingly face competition not only from the
same business segment but also from small, medium, and large enterprises. The
objective of this study is to analyse the impact of internal and external factors (internal
factors: entrepreneurial traits and managerial skills; external factors: access to finance,
use of information technology, marketing, availability of business infrastructures)
towards women’s micro-business performance in Kelantan, Malaysia. The study
adopted a quantitative methodology and surveyed 100 women’s micro-businesses
using questionnaires. The study concluded that the internal factors of entrepreneurial
traits and managerial skills highly influenced the performance of women’s micro-
enterprises. The study further revealed that external factors do not impact the
performance of women'’s micro-enterprises in Kelantan, Malaysia.

Keywords: Women’s micro-enterprises, internal factors, external factors, business
performance.

INTRODUCTION

Micro and small entrepreneurs have been acknowledged by the world, because they play a
very important part in the development of a country regardless of whether it is a developed or
a developing country (see Cassells and Lewis 2011; Isa et al., 2008; Hairuddin et al., 2012;
Rasiah, 2002). There is no specific definition for micro and small enterprises (MSEs) because
the definition depends on many factors (Kushnir, 2010). In the Malaysian context, micro
enterprises record sales turnover of less than RM300,000 or have less than 5 full-time
employees. Small enterprises are those businesses with sales turnover from RM300,000 to
RM15 million or those that have from 5 to 75 full-time employees across all sectors for both
micro and small (SME Corp Malaysia, 2018).

The MSEs create job opportunity, alleviate poverty, act as a mechanism for development and
distribution of growth, and they are some of the sources of innovation (see Aremu and
Adeyemi, 2011; Jasra et al,, 2011; Taiwo et al,, 2012). They improve the economic and social
development of a country and they make big contributions to the market by offering many
employment opportunities and big investments; also, they promote skill development and
innovation (Liedholm, 2002).

Micro, small and medium-sized enterprises are contributing a lot to the economic development
of Malaysia. This can be seen through the statistics provided by the SME Corp Malaysia (2018).
In 2016, the number of these established enterprises was 907,065 (98.5% of all enterprises)
compared to the number established large firms which was only 13,559 (1.5%). The report
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also showed that the number of them established in Malaysia from 2010 to 2015 grew at an
average rate of 7.3 % per annum.

Most of the enterprises are owned by men, and women owned enterprises are scarce. This
current study only focused on women'’s micro-businesses located in Kelantan, Malaysia, which
has been disregarded before. Looking further into the definition for women-owned enterprises
specifically in Malaysia, it can be defined as the firms where women hold at least 51% of the
equity, or the CEOs are women that own at least 10% of the equity (SME Corp Malaysia, 2018).

PROBLEM STATEMENT
On a global scale, MSEs are the engines for entrepreneurial development that generate a broad
spectrum of economic activities such as expanding employment opportunities and increasing
the Gross Domestic Product (GDP). Also, they contribute significantly to the country's export
trade sector. Micro, small, and medium sized enterprises are the backbone of Malaysia’s
economy (SME Corp Malaysia, 2018).

According to the Total Early-Stage Entrepreneurial Activity (TEA) report of Malaysia, in the
year 2015 only 2.9% of businesses were in the starting process or were a newly run business
compared to 2014 (5.9%) and 2013 (6.6%) (SME Corp Malaysia, 2016b). In spite of finance
and physical infrastructure offered as compared to other regions in Asia Pacific and South Asia,
the Global Entrepreneurship Monitor (2010) reported that Malaysia is the country before
Japan that has the lowest TEA rate. The report also remarks that Malaysia is among the
countries with the lowest proportion of people that have an intention to start a business and
with entrepreneurs that have optimistic attitudes about entrepreneurship.

The failure rate of micro, small, and medium enterprises is surprising as 60% of businesses fail
to survive (Ahmad and Seet, 2009). Based on the Census of Establishments and Enterprises
2011 by the Department of Statistics Malaysia (2011), 55.2% of them found it difficult to
obtain financing due to lack of collateral. Often, these companies failed because they did not
have the correct business model or proper knowledge or they lacked focus and were too
ambitious (Naylor, 2017). However, notwithstanding the failure issues, there were 645,136
micro, small and medium enterprises in Malaysia in 2010; this increased to 907,065 in 2015
(SME Corp Malaysia, 2016a). Although the overall rate of establishment of these sized
enterprises in Malaysia are showing positive growth, the rates of these establishments in
Kelantan are facing a negative downturn with 5.9% in 2011 and dropping to 5.1% in 2015
(SME Corp Malaysia, 2016a).

There are an increasing number of women starting to become involved in the small and
medium enterprise (SMEs) sector. In 2015, there were186,930 enterprises or about 20.6% of
the total of micro, small and medium enterprises in Malaysia that were owned by women (SME
Corp Malaysia, 2016a). Supporting the global trends, the collective involvement of women in
the SMEs is higher (Drine and Grach, 2012) because of various reasons that are pushing the
women to start a business and to be self-employed rather than to be employed by others. In
addition, the study found that the biggest reason is due to family matters which require the
women to earn extra money in order to support their families and to provide a better living.
Apart from that, the same researcher also added that child-care issues and the flexible working
hours that being self-employed offers are a some of the reasons for women to be a part of the
business world (Drine and Grach, 2012).

On the other hand, although the numbers of SMEs owned by women are increasing, the
number of the successful micro, small and medium enterprises owned by women are small as
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it is hard to sustain success in the business world (Bowen et al., 2009; Fatoki, 2014). Based on
those studies, this situation is due to several internal and external factors such as lack of
funding or capital, low infrastructure, lack of marketing, or lack of managerial skills and
experience.

In addition, according to the Organisation for Economic Cooperation and Development (1997),
women owned businesses tend to have a higher failure rate in comparison to those businesses
owned by men. Referring to the same report, this phenomenon is due to the nature of
businesses chosen by women and poor management.

Kelantan is famous for its culture of high involvement of women in business (Norhaiyati et al.,
2011). According to them, Kelantan women are known for their independence and they are
proactive entrepreneurs who enthusiastically engage in business more than men. Thus, it is
easy to find a business owned by women at the local market places in Kelantan. This shows
that women are contributing to the economy of this state. In regards to the high amount of
involvement of women in business, it is crucial to study the factors that influence the
performance of MSEs owned by women in Kelantan.

There are several studies that investigate the relationship between the factors that affect
micro, small and medium enterprise performance (see Mulugeta, 2014; Nasip et al.,, 2015;
Wiklund and Shepherd, 2005). While some other studies looked at women owned business
(see Satyajit et al., 2017; Wube, 2010). However, there is a paucity of studies about the
performance of the MSEs owned by women especially in Malaysia and specifically in Kelantan.
Thus, the main objective of this study is to examine the impact of selected factors on women’s
micro business performance.

LITERATURE REVIEW

Micro and small enterprises (MSEs) are considered to be the most important and they
dominate the world economies (Wiklund and Shepherd, 2005). MSEs make big contributions
to improve a country’s economic and social development, whereby they produce employment
opportunities and promote good entrepreneurship; also, they are innovative, develop home
grown skills, and build a different scale of industrial base (Liedholm, 2002). Studies about
small business’s activities are increasing each day and they include government’s role and
policy makers who assist the small firms in expanding their business (Hill and McGowan,
1999). By studying this subject matter, the government and the policy makers can help the
business develop. While in the meantime, small businesses can increase the employment rate
of the country and promote innovation and healthy economic development (Dalrymple, 2004).
This study is looking at the internal and external factors that contribute to women business
success in Kelantan, Malaysia

Women in Business

There are various explanations for women’s involvement in business activities and one of the
reasons is to support their family’s income (Hoe et al., 2012). Also, according to the study, they
want to be independent, they are very disciplined, and they can set their working hours on
their own. The study concludes that the women feel more comfortable in venturing into
business because working time is flexible.

There are some characteristics of a successful woman such as independence, confidence,
creativity and innovation (Forson and Ozbilgin, 2003). These characteristics can be learned
and developed as time goes by. The same study promotes that an additional influencing factor
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is that the women want is to be independent from the traditional dominant figure of the
opposite sex and to overcome the boundaries of the severe structure of hierarchy in the
corporate world.

The main limitations of women owned businesses are a lack of knowledge in business, the
difficulty of getting loans, male domination problems (where men hold a sceptical view of
women'’s business activities), and anxiety about sexual harassment (Alam, 2015). The study
found that lack of knowledge and education are the women's biggest obstacles in business.

Women entrepreneurs are contributing to the development of entrepreneurship (Vujicic et al.,
2013) which can be seen by the increasing number of businesses owned by women in
developing countries. Thus, it is crucial to help and support this group to expand their
businesses and to provide them with a better environment. Many women choose to venture
into fields which require few skills, little labour, and little capital and areas with low
complexity and low risk (Hoe et al, 2012). Thus, there are many women entrepreneurs
involved in unpretentious business activities such as hawker, retail business, and wholesale
business because these only require the entrepreneurs to have simple and basic information
and technology.

Research that is related to businesses owned by women in Malaysia, a developing country, is
still lacking in comparison to developed countries such as the United States and the United
Kingdom. Thus, it is hard to understand the requirements, needs, and the problems that these
woman entrepreneurs are facing in developing countries rather than the developed countries
(Allen and Truman, 2016).

Performance of MSEs

In previous studies, the definition of performance may vary. Njanja and Ogutu (2010) defined
performance in terms of the output of a business; for example, in terms of the number of
objectives that a firm achieves or the measurement of the profit of a business. Alasadi and
Abdelrahim (2007) claimed that successful performance of a business is where a business has
adequate profit and financial growth resulting from increasing profit. Pagura (2003) found that
poor business performance will lead a partner to drop out. The success level of a firm can be
related to the performance of a firm. A study by Jones (1999) on the internalization process of
small enterprises showed that firms that are small but well equipped with high technology are
considered to be the most successful firms in comparison to other firms who do not have high
technology equipment in doing their business. The performance of a business has been a
prominent study that attracts many researchers to study these aspects in terms of small
business (John, 2009).

The Malaysian SMEs are facing many challenges as highlighted by Ting (2004). The key
challenges include problems with getting funding, limitations in human resource, restrictions
or incompetence in embracing technology, absence of information on potential markets and
customers, and global rivalry. According to him, the SMEs are facing high risks which require
them to increase their competitiveness in order to stay in the rapidly changing market that
strives for globalization.

Access to Finance

Nabintu (2013) found that in Kenya, SMEs were forced to develop a business using self-
financing or they have to borrow from their friends and relatives. This has resulted in business
activities that cannot be pursued at their best. A previous study (Ageba and Amha, 2006)
shows that there were a huge number (93% of the respondents) of MSEs who were reluctant
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to apply for bank loans because they think that they will fail to get a loan. This is due to the
difficult process of borrowing, a high mortgage requirement, high interest rates, eligibility
concerns, repayment ability concerns and, most of all, lack of information on borrowing.
Gebreeyesus (2007) found that, 85% of the respondents from his study did not acquire a credit
loan from formal institutions due to lack of support from banks towards MSEs. Thus, the study
concluded that the MSEs tend to get a loan from informal sources such as friends and relatives
to fund their business.

Keyser et al. (2000) found that there were only 24% of SME respondents in Zambia who have
received a credit loan for their business start-up and this leads to the problem of lack of
starting capital. A study by Koop et al. (2000) shows a positive and significant relationship
between starting capital and business performance. Previous studies (see Daniels, 2003;
Eeden, 2004) agreed that many SMEs face financial problems which include absence of
information on how to get financing, restrictive borrowing offered by commercial banks,
limited access to finance, inadequate financing, insufficient support documents required by the
banks, limited access to collateral, and the fact that financial institutions lack appropriate
structure for dealing with SMEs.

Information Technology

SMEs with innovation of technology have higher performance compared to SMEs that do not
have it (Subrahmanya et al, 2010). More recently, a study by Apulu and Latham (2011)
claimed that adoption of information and communication technology in business will increase
the competitiveness of the SMEs. Lack of technological capabilities is the primary reason for
the slow growth of the small businesses in developing countries (Arinaitwe, 2006). Despite the
great technology advancements throughout the world, small businesses are still caught up with
the problem of lack of implementation of technology in their business operation. Singh, Garg
and Deshmukh (2009) found that many SMEs in India are in low scale production, this
decreases their capability to have technology improvements, which is one of the major
obstacles to SMEs growth. Small firms face a lot of barriers in the adoption of technology such
as expensive hardware and software, lack of internet and ICT professionals and so on, which
interferes with their progresses (Ssewanyana and Busler, 2007).

In the Malaysian context, the adoption of technology is important to SMEs (Abdullah, 2002). A
study by Nasip et al. (2015) shows that technology is important for the sustainability of SMEs
and it has a direct effect on the performance of the SMEs. Lo et al. (2009) studied 85
manufacturing companies located in Sarawak, Malaysia and concluded that there is a positive
and significant relationship between a firm’s performance and information technology.
However, another study which surveyed 383 SMEs indicated that SMEs owners IT skills levels
are low and usage of the internet in their workplace is rare (Hashim, 2015).

Marketing

Marketing strategy is important for a business to attain its objectives and goals (Li and
Calantone, 1998). Marketing strategy is a set of marketing tools that firms use to pursue
marketing objectives in their target market (Gronroos, 1999). A focus on the firm’s synergies
and resources are part of a marketing strategy (Keetch, 2009). Prior studies (see Owomoyela et
al,, 2013; Shoham, 2003; Theodosiou and Leonidou, 2003) proved that there is a relationship
between business performance and marketing strategy.

Marketing skills are important to the SMEs owners as it is one of the factors that impacts
business performance (Lussier and Pfeifer, 2001). According to Mulugeta (2014), marketing

URL: http://dx.doi.org/10.14738/abr.79.7161. 272



Archives of Business Research (ABR) Vol.7, Issue 9, Sep-2019

skills such as identifying new prospects, showing effective corporate positioning, customer
handling, finding ways to efficiently advertise, and the ability to come up with new ideas are
considered to be the most important factors for the SMEs in order to be successful for a long
period. Pollard and Jemicz (2006) claimed that SMEs do not adopt marketing concepts as well
as large firms, and this leads to the failure of SMEs in meeting their organizational goals. Dzisi
and Ofosu (2014) found that marketing is one of the main practical strategies for the SMEs to
adopt in order for them to improve their business performance. This is where the SMEs
nowadays have realized the importance of the establishment of different strategies in order for
them to understand the market, to serve their customers, and to compete with their
competitors.

Availability of Infrastructures

One of the most critical factors in economic development is infrastructure because it is directly
related to the economy of a country (Adenikinju, 2005). Muchie and Bekele (2009) found that
the infrastructures for MSEs in Ethiopia are not reliable and are inefficient. The infrastructure
factors such as electricity interruption and low service of transportation are hindering the
MSEs performance (Abera, 2012). Even though the infrastructure factor is not the main factor
that affects the growth of enterprises, the problems such as lack of water supply and lack of
awareness of the importance of telephone and internet will lead to a negative effect on
business performance (Wasihun and Paul, 2010). Obokoh and Goldman's (2016) findings
shows that the lack of infrastructure has a negative effect on the profitability and performance
of SMEs

Some of the MSE owners choose a place to start a business without studying the location
infrastructure comprehensively (Mbonyane and Ladzani, 2011). Poor location of a facility will
have a negative effect on the MSEs business performance (Olawale and Garwe, 2010). Waktola
and Hirpha (2016) found that MSEs face a few major difficulties and one of them is inadequate
infrastructure.

Entrepreneurial Traits

The success of a business may be due to several factors, but the utmost contributing factor for
a successful business is the entrepreneur behind the business (Olakitan and Ayobami, 2011).
Studies of the entrepreneurial traits in relation to business success are very limited (Baum et
al,, 2001). Hampel-Milagrosa et al. (2015) found that the MSEs located in the low- and middle-
income countries are working hard to increase their performance and to establish themselves
in order to become a medium or large size company. They claimed that other related studies
are lacking in specific clarification on which factors contribute to the performance of the MSEs,
which are either entrepreneurial factors or the characteristics of the firm, personal and
business networks or the business environment factors. Entrepreneurial traits are the main
factor for women entrepreneurs who are now being acknowledged as successful
entrepreneurs (Satyajit et al., 2017). Entrepreneurial factors assist the conversion process of
new ideas and concepts into novel products and services (Shane and Venkataraman, 2000).
Entrepreneurship is viewed as an individual talent whereby it plays a vital part in the growth
of human and intellectual capital (Zahra and Dess, 2001). There are a few fundamentals that
are related to the entrepreneur culture and mind set such as entrepreneurial role models,
presence of experienced entrepreneurs, skills and knowledge of the entrepreneurs, cultural
attitudes towards entrepreneurship, and the proximity of entrepreneurial universities (Yusof,
2010).
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Managerial Skills

Bennett (1997) defines management as concerned with the deployment of material, human,
and financial resources within the design of an organization structure. Meanwhile, Leonard
and Hilgert (2007) state that management is a process of getting tasks accomplished with and
through people by guiding and motivating their efforts. Rubin (2000) claimed that typical
owners or managers of small businesses develop their own approach to management through
a process of trial and error. The majority of SMEs owners come from a low educational
background which makes them less fit to conduct managerial activities (King and McGrath,
2002). Tim and Brinkerhoff (2008) suggested that human capital is the most important
instrument in determining an SMEs performance. Worku (2009) found in his study that a failed
firm is caused by a manager who is deficient in the experience and knowledge needed to run a
business. Professional experience is the most important determinant that has a big impact on
many aspects of the SMEs (Brink et al., 2003). In addition, Marvel and Lumpkin (2007) agree
that managerial experience is an important factor in motivating a firm’s performance. A study
regarding the long term survival of small businesses was conducted by Worku (2009) and one
of the main contributing factors was the efficiency of management. The result of the research
shows that a great manager with a high level of managerial skills stimulates profitability and
continuity of the businesses.

The above discussion of previous studies helps to develop the following model that is
illustrated in Figure 1.

External Factors

Access to Finance

Information Technology

Marketing

Business Performance

Availability of Infrastructure

Internal Factors

Entreoreneurial Traits

Managerial SKkills

Figure 1: Conceptual framework of the study

METHODOLOGY
This current study uses an empirical approach focusing on a quantitative methodology. By
implementing a quantitative approach, the relationship between success factors and firm
performance can be exposed. The total population for micro, small and medium enterprises in
Kelantan is about 46,000 (SME Corp Malaysia, 2018). The actual number of women owned
micro businesses in Kelantan is unknown. The questionnaire has three sections. The content of
Section A is about the demographic profile of respondents. Section B is about internal factors of
entrepreneurial traits and managerial skills, and external factors: access to finance, use of
information technology, marketing, and availability of business infrastructures. Section C asks
about business performance, looking at the growth of the micro businesses. This study chooses
Kota Bharu and Rantau Panjang districts to represent of the entire micro, small and medium
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enterprise populations in Kelantan. The two chosen districts are well-known as a business
centre in the state of Kelantan. From the total population, 400 targeted respondents were
sampled for the study, however, only 113 questionnaires were returned. After the data clean-
up, only 100 data used for the final analysis using SPSS version 24.

Respondents Profile

FINDINGS

Table 1: Respondents Profile

Age N % Race N % Education level N %
Below 30 27 27 Malay 96 96 PMR/SRP(secondary 5 5
school level 1)
31-40 32 32 Chinese 1 1 SPM/STAM(secondary 48 48
school level 2)
41-50 22 22 Others 3 3 Matriculation/ Diploma 32 32
Above 51 19 19 Total 100 100 Degree 12 12
Total 100 100 Others 3 3
Total 100 100
No. of vears in No. of full-time No. of part-time
Oty N % employee(s) N % employee(s) including N %
business . .
including owner owner
Less than 1 9 9 1 59 59 0 81 81
1-3 21 21 2-3 34 34 1 19 19
4-6 17 17 4-5 7 7 2 0 0
7-10 21 21 More than 5 0 0 3 0 0
More than 10 32 32 Total 100 100 Total 100 100
Total 100 100
Type of business No. of Estimated daily income
N % product(s)/ N % N %
service(s)
Product 85 85 1 55 55 Below RM100 48 48
Service 15 15 2-3 27 27 RM101-RM200 27 27
Total 100 100 4-5 18 18 RM 201-RM300 16 16
More than 5 0 0 RM301-RM400 7 7
Total 100 100 RM401-RM500 2 2
Above RM500 0 0
Total 100 100

Refering to Table 1, from the total of 100 respondents, there were 27% of young entrepreneurs
at the age of 30 or below, 32% at the age of 31 to 40, and 19% of the total respondents were
above 51 years old. The results show that young women in Kelantan are interested in business,
however this was not shocking as women entrepreneurs are common in Kelatan (Zamzuraidah
and Widad, 2004). From the total respondents, 96% were Malays, 1% Chinese and 3%
represent other races (Indonesian, Cambodian, and Siamese from Thailand). The majority of
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the respondents have completed their secondary school level 2 (48%), about 32% hold
diplomas, and only 12% have completed a bachelor’s degree.

Table 1 also shows that 32% of the women’s micro-businesses were founded more than ten
years ago and 21% were in business between seven to ten years, which suggests that most of
them were mature businesses. Of the total respondents, 59% of them were run by the owners
themselves without any assistant, followed by 34% who received help from one to two full-
time workers. Only 19% of the women entrepreneurs employed one worker on a part-time
basis. The majority (85%) of the businesses sold products and the balance (15%) offered
services to their customers. The results revealed that, 17% of the respondents only have one
type of product or service in the business, while 23% have a range of two to three types of
products or services offered. The highest percentage is 35% with a range of four to five types of
products or services and 25% offered more than five types of products or services to the
customers. They were asked to estimate their daily incomes with the majority of them earning
RM100 or below (48%) and less than 10% making more than RM300 a day.

Test of Relationships

Preliminary Analysis of Correction

The strength and direction of the linear relationship between variables can be described using
the Pearson product-moment correlation coefficient where a small correlation value is
between 0.10 and 0.29, medium is around 0.30 to 0.49 and the large correlation value is
between 0.50 and 1.0 (Pallant, 2013). The analysis is meant to check the relationship between
six of the independent variables with a dependent variable. Pallant (2013) suggested some
relationship of 0.30 and above. The value is either positive or negative and a positive value
shows a positive relationship, a negative value shows a negative relationship, and 0 shows no
relationship.

Table 2: Correlation Coefficient.

Access Information | Marketing | Availability of | Entrepreneurial | Managerial | Performance
to Technology Infrastructure Traits Skills

Finance
Access to 1 0.317" 0.526™ 0.250" 0.445™ 0.159 0.386™
Finance
Information 0.317" 1 0.461™ 0.431™ 0.642* 0.533" 0.515*
Technology
Marketing 0.526™ 0.461™ 1 0.557" 0.660™ 0.433" 0.532*
Availability of 0.250" 0.431™ 0.557* 1 0.541™ 0.410™ 0.451*
Infrastructure
Entrepreneurial | 0.445" 0.642* 0.660™ 0.541™ 1 0.560™ 0.654™
Traits
Managerial 0.159 0.533" 0.433™ 0.410™ 0.560™ 1 0.641*
Skills
Performance 0.386™ 0.515™ 0.532* 0.451™ 0.654™ 0.641™ 1

** Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).

Referring to table 2, all independent variables have positive and significant relationships with
the dependent variable. Access to finance has the lowest relationship with performance
(medium correlation value of 0.386), followed by infrastructure (0.451). Other independent
variables have a strong relationship with performance (values above 0.50). The test between
each independent variable is also done to ensure that the value of relationships do not reach
0.70 and above in the same analysis (Pallant, 2013). In the results presented here, the highest
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correlation is 0.660 between entrepreneurial traits and marketing. Thus, all variables are
retained.

Test of Reliability

The Cronbach alpha coefficient was used to measure the reliability scale from the collected
data. DeVellis (2003) suggested that the value of a Cronbach alpha coefficient must be above
0.70. Pallant (2013) claimed that a Cronbach alpha value above 0.70 is adequate but a value
above 0.80 is better. Based on table 3, the Cronbach alphas for all of the variables are above
0.70 except for access to finance. Thus, access to finance will be eliminated from further tests.
The highest value can be seen in information technology of 0.882.

Table 3: Cronbach Alpha

Variables Items Cronbach’s Alpha
Access to Finance 5 0.536
Information Technology 5 0.882
Marketing 5 0.745
Availability of Infrastructure 5 0.700
Entrepreneurial Traits 5 0.810
Managerial Skills 5 0.803
Performance 5 0.787
Regression Analysis

The results from figure 2 below show that the beta path co-efficient between information
technology and business performance is positive but insignificant (f = 0.038; t = 0.403). The
co-efficient originating from marketing is positive and also statistically insignificant to
performance (f = 0.118; t = 1.215). The results also show a positive but a statistically
insignificant relationship between availability of infrastructure and performance ( = 0.042; t =
0.484). In terms of entrepreneurial traits, the co-efficient linking the construct with
performance is positive and statistically significant at p-value 0.05 (f = 0.320; t = 2.861).
Finally, the relationship between managerial skills and business performance is the strongest
and it is positive and statistically significant with p-value 0.01 (f = 0.373; t = 4.264). All the
five constructs in the study explained 55% of the variance in business performance.

External Factors

. H1
Information Technology 0.038(0.403)
Marketing H2 N
0.118(1.2T3) > .
Availability of Infrastruct H3 Business Performance
vallapility of Infrastructure 0057(0484) RZ — 0.550
H4
Internal Factors 0.3202-861)**3

Entreoreneurial Traits

400(4.553)***

Managerial Skills

Figure 2: Results of Multiple Regression Analysis
¥ significant at p-value < 0.01; ** significant at p-value < 0.05:
* significant at p-value < 0.10
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DISCUSSION AND CONCLUSION
This study looked at six independent variables that affect the performance of women owned
micro enterprises and they were access to finance, information technology, marketing,
availability of infrastructure, entrepreneurial traits, and managerial skills. The access to
finance correlation coefficient is significant at 0.01 level (r = 0.386). However, the Cronbach
alpha value is only 0.536, which is below 0.70 and thus not reliable (DeVellis, 2003). It has
been removed from further analysis.

The use of information technology in the business of women’s micro-businesses in Kelantan
shows insignificant results for impacting their business performance. The result is not
consistent with the previous studies (see Bouazza et al, 2015; Ombongi and Long, 2018).
Romijn (2001) concluded that information technology is important in order for the SMEs to
strengthen their business and to stay competitive. Nonetheless, the insignificant result from
this study for information technology has been acknowledged by a few previous researchers
(see Mulugeta, 2014; Ramli and Taib, 2017). On the basis of a study by Mulugeta (2014), the
use of information technology is low among the micro enterprises owned by women, so it does
not significantly impact performance. The women who owned the micro enterprises are
literally not into technological advance, so they are not willing to spend on information
technology improvement for their business. They need to revalue the benefits and the
advantages of information technology for their business because it may positively influence the
business.

The impact of marketing towards performance is not significant in this current study. This is in
contrast with the previous study by Mulugeta (2014) where the outcome of the study found
that marketing had a strong positive correlation with performance and significantly affected
the performance. Some other studies also reported significant results for marketing and
performance (see Adenikinju, 2005; Muchie and Bekele, 2009; Obokoh and Goldman, 2016;
Wasihun and Paul, 2010). Marketing is not in women businesses consideration when doing
business, while having a good relationship with customers is adequate to market their
products. Although this study put forward that they do not value products and services
marketing, it is essential to their business. Hence, they need to study the power of marketing in
business to realise the impact of products and services marketing to the business.

In this study, the availability of infrastructure is also found not to have a significant impact on
performance. This is consistent with a previous study by Kinyua (2014). On the other hand,
other studies (see Obokoh and Goldman, 2016; Olawale and Garwe, 2010; Wahisun and Paul,
2010; Waktola and Hirpha, 2016) found that availability of infrastructure has a positive and
significant effect on performance. Business infrastructure may not directly influence business
performance, but women’s micro-businesses should see its importance and provide a better
infrastructure for customers in order to help expand the business.

The next finding is that entrepreneurial traits have a positive and significant influence on
performance. This result is supported by Anggadwita and Mustafid (2014). The success of a
business may be due to several factors, but among the biggest factors contributing to the
success of women businesses in Kelantan are their entrepreneurial traits. They have talent in
business and endeavour to at least remain in the business. They need to compete with other
micro businesses owned by men and bigger sized businesses.

Managerial skills have the largest relationship and highest impact on the performance of
women’s micro-enterprises in Kelantan. Good management will lead to a healthy business
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performance which then leads to the expansion of the business. A positive and significant
relationship is shown in the previous studies (Abera, 2012; Mulugeta, 2014). Likewise,
according to Kinyua (2014) managerial skills have the potential to have a positive and
significant effect on performance. Therefore, the management of the business is important in
order for the business to succeed. A worthy manager with high managerial skills and
experience may lead a business to high performance. Hence, proper planning, good
coordination, and control of activities by a highly skilled manager is crucial for the
performance of a business. Managerial skills that managers have will determine the condition
and the endurance of a business. Thus, with good managerial skills it is possible for women’s
micro-businesses to go further and succeed in their business.

The R? value is 0.550 which shows that the independent variables have 55% impact on the
dependent variables. Another 45% of the variance is not recorded in this study and that may
be explained by other factors.

CONTRIBUTIONS OF THE STUDY
Generally, the study provides parameters for the micro enterprises on the factors that
contribute to the performance of women’s micro-businesses. This study can be used by
existing, new, and potential micro businesses. Based on the research that has been done, this
study promotes a track of accomplishment as a guideline for the future researchers. There is a
possibility for other researchers in the future to enlarge and view the scope of the study in a
perspective that can result in a diversity of insights.

CONCLUSION

The study was conducted with the primary intention of assessing the factors that influence the
performance of women’s micro-enterprises in Kelantan. To be specific, the study is an attempt
to evaluate the identified factors that influence the performance of micro businesses which are
access to finance, information technology, marketing, availability of infrastructure,
entrepreneurial traits, and managerial skills. As a result, the external factors of access to
finance, information technology, marketing, and availability of infrastructure do not impact the
performance of women’s micro-enterprises in Kelantan. The internal factors of entrepreneurial
traits and managerial skills highly influenced business performance.

This study recommends that micro enterprises focus on the entrepreneurial factors in the
business to perform well. The owners, specifically the women, should have a clear task and job
description for their business to better manage and maintain a good business performance.
They need to identify and analyse entrepreneurial factors such as the characteristic of the firm,
the business network, and the environmental factors in order to conduct the business. It is
important for the micro business owner to have good managerial skills to cope with the
business and to solve complex business problems that may arise. They should also have
accountability in monitoring business activities and not fully rely on the employees to manage
business operations. It is also important to identify the strengths and weaknesses of the
business, to grab opportunities and to avoid threats that might harm the business.
Furthermore, the government also plays a big role in helping women’s micro-businesses by
providing training to improve business knowledge.
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